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ABSTRACT 

This article discusses the multifaceted role of social media platforms in shaping 

contemporary language use and its impact on identity construction. Social media 

fosters the emergence of novel linguistic practices, including slang, abbreviations, 

and evolving grammatical structures, driven by the need for brevity, creativity, and 

community affiliation. These linguistic innovations, in turn, influence how individuals 

express themselves, perceive others, and negotiate their identities in digital spaces. 

The study explores how different platforms cultivate distinct linguistic norms and how 

users employ language to project specific identities, navigate social groups, and 

participate in online discourse.  

Key words: social media, identity, language evolution, digital age, linguistic 

performance. 

ANNOTATSIYA 

Ushbu maqola zamonaviy tildan foydalanishni shakllantirishda ijtimoiy media 

platformalarining ko'p qirrali roli va uning shaxsiyat qurilishiga ta'sirini muhokama 

qiladi. Ijtimoiy media yangi lingvistik amaliyotlarning paydo bo'lishiga yordam 

beradi, jumladan, qisqalik, ijodkorlik va jamoaga bo'lgan ehtiyojdan kelib 

chiqadigan jargon, qisqartmalar va rivojlanayotgan grammatik tuzilmalar. Bu 

lingvistik innovatsiyalar, o'z navbatida, odamlarning o'zini qanday ifodalashi, 

boshqalarni idrok etishi va raqamli makonda o'z shaxsiyatini muhokama qilishiga 

ta'sir qiladi. Tadqiqot turli platformalar turli til me'yorlarini qanday rivojlantirishi 

va foydalanuvchilar ma'lum identifikatorlarni loyihalash, ijtimoiy guruhlarda 

harakat qilish va onlayn nutqda ishtirok etish uchun tildan qanday foydalanishini 

o'rganadi. 

Kalit so'zlar: ijtimoiy tarmoqlar, o'ziga xoslik, til evolyutsiyasi, raqamli davr, 

lingvistik samaradorlik. 
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АННОТАЦИЯ 

В этой статье обсуждается многогранная роль платформ социальных 

сетей в формировании современного использования языка и ее влияние на 

построение идентичности. Социальные сети способствуют появлению новых 

языковых практик, включая сленг, аббревиатуры и развивающиеся 

грамматические структуры, обусловленные потребностью в краткости, 

креативности и принадлежности к сообществу. Эти языковые инновации, в 

свою очередь, влияют на то, как люди выражают себя, воспринимают других 

и согласовывают свои идентичности в цифровых пространствах. В 

исследовании изучается, как разные платформы культивируют различные 

языковые нормы и как пользователи используют язык для проецирования 

определенных идентичностей, навигации по социальным группам и участия в 

онлайн-дискурсе. 

Ключевые слова: социальные сети, идентичность, эволюция языка, 

цифровая эпоха, лингвистическая эффективность. 

INTRODUCTION 

The advent of social media has fundamentally altered human communication, 

creating a dynamic interplay between language use and identity construction (Crystal, 

2011). Platforms like Facebook, Twitter, and Instagram have not only transformed 

how individuals interact but have also influenced the very nature of language itself 

(Androutsopoulos, 2015). These digital environments foster the emergence of novel 

linguistic practices, including abbreviations, slang, and emoticons, reflecting users' 

adaptation to the constraints and affordances of online communication (Dafouz & 

McIntosh, 2020). The fluid and interactive nature of social media allows individuals 

to strategically employ language to project desired identities, navigate social groups, 

and participate in online discourse (Goffman, 1959). Language becomes a tool for 

self-expression, community affiliation, and the negotiation of social norms within 

these virtual spaces. This paper explores the multifaceted ways in which social media 

shapes language use and examines the profound implications of these linguistic shifts 

on identity formation in the digital age. 

LITERATURE REVIEW 

The impact of social media on language use and identity has become a 

significant area of study within sociolinguistics and digital communication. Social 

media platforms, such as Facebook, Twitter, Instagram, and TikTok, have created 

dynamic spaces for linguistic innovation, identity performance, and cultural exchange 

(Androutsopoulos, 2014; Tagg, 2015). 
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Language Use: Social media encourages informal, hybrid, and multimodal 

communication. Androutsopoulos (2006) describes the emergence of "digital 

vernaculars" – a mix of standard and nonstandard varieties, emojis, memes, and 

abbreviations. Youth and multilingual users often engage in code-switching and 

translanguaging practices (Lee, 2017), combining elements of different languages 

creatively and strategically. 

Identity Formation: Social media provides users with a platform to perform and 

negotiate identities. Boyd (2014) argues that online profiles and interaction styles 

function as tools for identity construction. Research shows that linguistic choices on 

social media are often influenced by gender, ethnicity, age, and group affiliation 

(Tagg, Seargeant, & Brown, 2017). For instance, African American Vernacular 

English (AAVE) is often used by Black users on Twitter as a marker of cultural 

identity (Alim & Smitherman, 2012). 

Sociolinguistic Change: Eckert and McConnell-Ginet (2013) note that language 

variation and change are now increasingly visible through digital media. Hashtags, 

memes, and slang often spread across communities rapidly, influencing mainstream 

discourse and language norms (Zappavigna, 2012). 

In summary, social media platforms have not only amplified language change 

but have also become essential arenas where users actively shape their identities. 

METHODOLOGY 

This study employed a mixed-methods approach, combining quantitative 

content analysis and qualitative interviews to examine how social media affects 

language use and identity among young adults. 

Sample: 

 100 social media posts were collected from Instagram, Twitter, and TikTok 

using relevant hashtags (#aesthetic, #slay, #bussin, #identity). 

 20 university students aged 18–25 from multilingual backgrounds were 

interviewed. 

Instruments and Procedures: 

 The posts were analyzed for linguistic features such as slang, emojis, hashtags, 

and code-switching. 

 Semi-structured interviews explored participants’ perceptions of language use 

and self-expression on social media. 

 Data were coded thematically using NVivo software. 

Ethics: 

Participants provided informed consent, and all identifiable data were anonymized. 

RESULTS AND DISCUSSION 
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Language Use on Social Media 

Content analysis revealed a high prevalence of non-standard linguistic features. 

For instance, 78% of Twitter posts and 64% of TikTok captions featured slang or 

informal abbreviations (e.g., "y’all", "IDK", "TBH"). Code-switching was especially 

common among multilingual users, often switching between English, Uzbek, and 

Russian depending on the context. These findings support Lee’s (2017) observation 

that social media encourages fluid language practices and the emergence of new 

digital repertoires. Users adapt their language to appeal to different audiences, 

enhance humor, or fit in with peer communities. 

Identity Performance 

Interview responses indicated that participants saw social media as a key tool for 

expressing identity. Many students reported using specific hashtags, memes, or 

phrases associated with their cultural or subcultural affiliations. One participant 

shared, “I use AAVE expressions on TikTok because that’s how people in my online 

community talk—it makes me feel part of the group.” 

This supports Boyd’s (2014) theory that identity on social media is constructed 

through performance and interaction. Moreover, participants discussed modifying 

their language to manage impressions, showing alignment with Goffman’s (1959) 

presentation-of-self theory. 

Tensions and Challenges 

While many embraced social media’s linguistic freedom, some participants expressed 

concern about authenticity and cultural appropriation. Several multilingual users felt 

pressured to conform to English-dominant trends, which occasionally led to 

“watering down” their cultural expressions. 

CONCLUSION 

The study confirms that social media significantly influences language use and 

identity among young adults. Digital platforms foster informal, hybrid, and creative 

linguistic practices, facilitating new forms of self-expression and community-building. 

However, they also introduce complexities regarding authenticity, cultural 

representation, and linguistic dominance. Future research could explore how these 

dynamics evolve over time or how they differ across platforms and demographics. 

Educators and policymakers might also consider how social media literacy can 

support critical engagement with online language practices. 
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