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ABSTRACT

The study of the word-formation system of the Russian language in the light of
the modern linguistic paradigm is relevant, since without knowledge of the history of
formation of these or other processes of word formation is impossible to imagine
their current state. The problems of word formation partly begin studied in
connection with the creation of a scientific grammar of the Russian language. M.V.
Lomonosov was the first in Russian linguistics to give a detailed description of the
means of word formation, thus having a great influence on its development.
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AHHOTAIUSA

H3yquue Cﬂ06006pa306ameﬂbH0ﬁ Cucmembsbl pPyCcCcKoco A3blKad 6 ceeme
COGpeMeHHOIZ SA3bIKOBOI I’lap(ZOMZMbl akmyajilbHo, maxK Kdak be3 3Hanus ucmopuu
qbopmupoeaHuﬂ mex uiu UHsblX npoyeccoes CJ108005p61308aHu}l HEBO3MOINCHO
npeacmaeumb Ux Co6pemMeHHoe cocniosHue. Hp05fl€ﬂ/lbl Cﬂ06005pa30661Hu}l omyacmu
HAYUHAom u3yiamosvcCs 6 Ce4A3U C CO30aHUemM HCly’iHOZZ cpammamurku pycCcKoco A3blKd.
M.B. Jlomonoco6 nepsviM 6 pyCCKOM SI3bIKO3HAHUU 04l HOOPOOHOE OnucaHue
cpec)cme C]206006pa306aHu}1, yem oKkasan bovbuoe 6IUsAHUE HA €20 paseumue.

Knroueguvie ciuosa: npaemoHu3mbl, Hoe6ble cjloea, A3bIKO3HAHUE,
Cﬂ08006pa308aHu€, 05W€Hu€, 3HAHUE, A3bIK.

INTRODUCTION

Recently many articles, monographs, dissertations have been published, in
which the structure and content of the science of word formation in modern Russian
has been expanded and the ways of its further development have been outlined. Thus,
the focus of the modern Russian language is a person as a native speaker. The
interrelation of the components of the dyad “man — language” is considered in two
aspects: “man as a subject comprehending and evaluating the world through
language, and man as an object of description and evaluation by means of language
units” [2; 17-18]. Thus, the Russian language changes under the influence of external
communicative and linguacultural conditions, as well as under the influence of

pragmonisms, which are the result of artificial nomination. Of all levels, the lexical
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level of language lends itself most easily to goal-oriented human influence. [3; 21].
It is in the field of vocabulary that the phenomenon denoted by the term “artificial
nomination” — intentional word-creation, aimed at replenishing the lexical fund of
language reveals itself.

DISCUSSION AND RESULTS

Thus, the question of changes in the modern Russian language is of increasing
concern to scientists, who are ready to trace the connections between external
changes and changes in the language. At present, it is not language, not society, not
culture that influence the Internet, but the Internet itself and the processes taking
place in it influence society, language, culture and many spheres of our life [4-18].
All this influences the development of the system of word formation in modern
Russian, connects the lexical and word-formation tiers, creating systemic links both
at the lexical level and in the language as a whole on the basis of modern
pragmonisms, e.g.: Killer, sponsor, online, offline, liker, hype, hater, checker (kuzep,
CROHCOP, OHAQUH, OpIALH, ALK, Xaun, Xetumep, YeKuH).

For example, Like (rzaiix — HpaBuTHCA, 0100psATH) IS @ conditional expression
of approval for a material, user, or photo, expressed by pressing a button (Wikipedia).

Hype (Xaiin — oOman, Bo30ykIeHue, Ha3oimBas pekiama) IS 1. What is
fashionable now, exaggerate, information noise (https://MogHBIE-CIIOBa.TU), 2. &
polysemous term denoting style, hype and mass interest. Hype can be an inanimate
object or clothing brand (“wow, hype stuff”) or its owner, (“Vasya snagged a rare
collab. Now on wild hype”) (the official MTS website).

Hater (from “to hate”, “hater”; Xeimep — HeHaBumers, hater —
HeHaBHCTHUK) — Someone who feels hatred toward someone, an enemy, a
quarrelsome person. Trolling is spreading provocative, false or insulting messages
in order to create conflict situations, to harass and humiliate a person or a group of
people singled out on a certain basis (the information and reference portal
Gramota.ru).

Checkin (Yexun — oTMeTUTBhCS MO MPUOBITHH) — a Message sent by a
person to a social network that he is in a certain geographical point of the globe.

Further, the word-formation process proceeds in accordance with the rules of
the Russian word-formation system. Borrowed and derived from borrowed words
successfully assimilated into the grammatical system of the Russian language. So,
the words “like, life hack, fake” («maiik», «mandxax», «Ppaitk») have their own
declension paradigm, gender, changes in numbers. Compounding, suffixing,

prefixing and other usual methods are productive. In a number of cases, there is a
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noticeable desire to choose word-formation paradigms that are more typical of
vernacular. As a result, for example, the following ultra-instant verbs appear click,
hack, upgrade; ban, flood, connect offline (menkHyTh, XakHYTh, aNTPEHTHYTHCS;
O0aHUTh, GIYANTH, KOHHEKTUTHCS, O(IaiHOBBI).

Pragmonims are constantly growing and actively used in professional speech
language material that requires a special linguistic description. By special
vocabulary, we mean a set of lexical units, except for commonly used, general
scientific and general technical ones, used to ensure professional communication in
a certain area of human activity [1; 27]. Although linguists are unanimous that the
special vocabulary includes not only terms proper, but also non-terms, that is, other
categories of special vocabulary, there are disagreements on its composition. D.E.
Rosenthal and M.A. Telenkov include only terms and professionalisms in the
special vocabulary [2; 35]. V.A. Tatarinov notes five types of special lexical units
in the sectoral vocabulary: terms, nomenclature signs, thermionic, professionalisms
and terminoids [3; 60]. According to N.V. Voronina, special vocabulary
consists of terms, professionalisms, and professional jargon and nomenclature
designations [4, 36].

According to Z.1. Komarova, special vocabulary is divided into terminology
and nomenclature, where the terminology includes both normative terminological
vocabulary (subject terms and terms proper) and non-normative terminological
vocabulary (professionalisms, terminoids, individual figurative expressions).

Thus, “Pragmonims have universal properties regardless of the creator; this
proves the universality of human thinking, mental development of the material and
ideal world” [4; 31]. The theoretical and practical study of proper names at the
present stage allows a new approach to their traditional study, new areas of study of
names appear, and therefore, the concepts and conceptual apparatus of onomastics
clarified.

The subject of the theory of nomination as a special linguistic discipline is
the study and description of the general patterns of formation of language units, the
interaction of thinking, language and reality in these processes. The role of the
human factor in the choice of features that lie in the nomination, the study of the
linguistic technique of nomination — its acts, means and methods, construction of a
typology, description of its communicative and functional mechanisms.

An analysis of the types of nominations made it possible to conclude that the
following methods underlie the formation of advertising names: lexical-semantic
(onymization, borrowings); word-formation (affixation, abbreviation, word
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formation); lexico-syntactic; phonetic; complex (a combination of abbreviation and
word formation).

In the theory of nomination, several types of nomination are distinguished —
primary (a very rare phenomenon in modern languages) and secondary (secondary
use of existing language forms as a name). When forming advertising names for
dairy products, a secondary nomination method used.

Pragmonims are an ordered peculiar system with certain relationships,
relationships, patterns. However, first, pragmonims individualize only one object, if
this property is lost; the onym passes into the appellative. The study and detailed
description of pragmonims will allow a new approach to the issue of the study of
proper names; clarify the concepts and conceptual apparatus of onomastics.

Our time characterized by a constant renewal and expansion of onomastic
space. Linguists refer the following to the main features of pragmonyms:
pragmonyms must be motivated, reflect the type of activity, signs and functions of
the relevant institutions. Pragmonyms must perform an advertising function, appeal
to human consciousness, attracting his attention and exciting interest in the
advertised products, goods (regardless of their material or spiritual value); names
must be easily remembered and reproduced in speech [1;56].

Stores, vehicles, media, banks are being set up. All these things need a
nomination. These names are the means of advertising; they are rapidly entering
our lives. Advertising names reflect the changing linguistic fashions. The creators
of names are people with different linguistic tastes and flair, education, values and
work experience. Nominative units become the object of close attention of
economists and marketers, psychologists and sociologists, politicians, journalists
and designers. “A product name is not a trivial thing. It should say a lot. What
considerations guide manufacturers when choosing a 'name' for their new
products?” [3;12]. An advertising name can convey features characteristic of the
language and culture of a particular nation, and thus serve as evidence of national
originality. When the recipient does not understand the words relevant to the author,
and the context remains closed, we can talk about inadequate perception of the
name. Often this leads to communicative failure. In modern linguistic studies there
are different interpretations of this phenomenon and proposed such terms:
“communicative failure”, “communicative failure”, “communicative discomfort”,
“communicative interference”, “language conflict” [4;64], speech conflict and
others.
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Under ‘“communicative failure involves a complete or partial
misunderstanding of a statement by a communication partner, that is, the failure or
incomplete implementation of the communicative intention of the speaker” [1; 60].
To communicative failures, according to the concept of E.A. Zemskaya and O.P.
Ermakova, also includes “arising in the process of communication undesirable
emotional effect not provided by the speaker: insult, irritation, astonishment™ [1;
66], in which, in the authors’ opinion, and expressed mutual misunderstanding of
speech partners. Therefore, pragmonims are an important part of special vocabulary.
More successful and durable are those pragmonisms, which created taking into
account the meaning, impression, perception and sound design. These lexical units
belong to proper names, because a pragmonim has no connection with a concept,
but has a close connection with a single concrete object [19-40].

CONCLUSION

Based on the above, we can say that the Internet is an amazing product of the
era and technology, giving a completely new quality in communication between
people, separated not only by distances, and by even more so, but by national,
social and other factors.
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